Abstract. Using interaction ritual theory and social identity theory, this research examines how the interactive types and interactive strategies in live-streaming under two different live-streaming types influence the audience's gifts giving intent will through a 2x2x2 experimental designs.The results shows that: (1) When using task-oriented interaction and the updog strategy in the video games live-streaming can arouse more emotional energy and broadcaster identification of the audience. (2)When using relation-oriented interaction and the underdog strategy in the talent shows live-streaming can arouse more emotional energy and broadcaster identification of the audience. (3) The emotional energy has a significant positive influence on broadcaster identification and the virtual gifts giving intent,and the virtual gifts giving intent is also influenced by the broadcaster identification significantly.

